
Why Advertise?
The role of print in both editorial and advertising remains very strong. There is a built-in target audience with 
magazines as opposed to with electronic media. OTD targets, supports and promotes all of the Danforth’s 
local businesses and community organizations. OTD offers its advertisers exceptional value for their money 
with very competitive advertising rates, including a premium discount on advertising when purchased in a 
double-issue package.  

ADVERTISING

Ad Rates

Full Page

$400
$680
$500
$800
$580
$900

Free banner 
8.125 x 10.875”

1/2 Page

$200
$340

---
---
---
---

Free button
8.125 x 5.438”

1/3 Page

$155
$265

---
---
---
---

Free logo
2.71 x 10.875”

5.43 x 5.43”

1/4 Page

$110
$190

---
---
---
---

$60
4.063 x 5.438”

8.125 x 6.719”

Business 
Card

$70
$120

---
---
---
---

$60
Business card

1 Issue...................
2 Issues.................
Inside Cover..........
2 Inside Covers.....
Back Cover............
2 Back Covers......
Web Ads................
Tech. Specs..........

Ad Options
~ A $25 design fee applies if you would prefer for our design team to create your advertisement
~ A $25 fee applies for preferred ad placements

Ad Submission Policy
~ All advertisement artwork can be submitted via e-mail at onthedanforth2010@gmail.com or by CD/DVD-  
   ROM media to Centennial College Publishing Program
~ All submissions must be accompanied by a proof for verification purposes. Proofs are preferred in colour  
   laser
~ The following files (in CMYK colour format) will be accepted:
 Quark: 7.0 version or later; include all fonts and images used with Quark file
 InDesign: CS3 version or later; include all fonts and images used with InDesign file
 Photoshop: Save file in .TIFF or .JPEG format at 300 dpi; embed all fonts
 Illustrator: Save file in EPS format with text converted to outlines
 PDF: Save with fonts embedded with 300 dpi resolution 
 PDFx1a: Save with fonts embedded with 300 dpi resolution

email: onthedanforth2010@gmail.com        phone: (416) 289-5200 ext. 3036 
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Positional only Positional only Positional only Positional only Positional only

Positional onlyPositional onlyPositional onlyPositional onlyPositional only

... YOUR NEIGHBOURHOOD EXPERIENCE

Mission Statement
Since 2004, On the Danforth (OTD) has been published every spring and summer by Centennial College’s 
Book and Magazine Publishing students. OTD is geared towards residents and visitors to the area as a 
guide to the Danforth experience. We inspire people to get involved as active members while encouraging 
them to take pride in their community. We connect and inform our readers by delivering cuisine, culture, 
events, fashion and entertainment all in one magazine. 

Circulation
OTD is distributed to nearly 3,000 households each spring 
and summer. Complimentary copies are inserted into locally 
distributed newspapers, ensuring each issue reaches 
readers living and working in the Danforth community.  
OTD is also distributed each summer to visitors taking in 
Taste of the Danforth, an annual street festival celebrating 
Greektown’s food, music, and culture.  These two 
circulation methods ensure OTD is getting into the hands 
readers most interested in taking advantage of everything 
this vibrant neighbourhood has to offer.

Readership
~ 44,420 live in the area
~ 50% are between ages 25 and 54
~ 22% earn more than $100,000 each year; 59.7% have  
   full-time jobs
~ 28% live in high-rise apartments; 27% live in single- 
   detached houses
~ 51.1% have post-secondary education
~ 10.7% list Greek as their first language
~ 1,000,000+ visit Taste of the Danforth each year, and  
   90% name ‘Taste of the Danforth’ as their favourite GTA  
   festival event—more than TIFF, Caribana, and Pride  
   Week. 

Sources: Statistics Canada, tasteofthedanforth.com

Features
The main focus of the articles featured in OTD is to instill 
a sense of connection and identity within the Danforth 
community. By reflecting the area’s unique vivacity, the 
articles inspire our readership to be proud of the Danforth 
and their role within it. Featured topics include:

~ Affordable and family-oriented restaurant reviews
~ Current and upcoming events
~ The Danforth music scene
~ The arts of the area
~ Heritage highlights
~ Shopping and fashion
~ Fun facts
~ Information on Taste of the Danforth

OTD Online
In Spring 2008, OTD unveiled a newly expanded and 
redeveloped website. Print issues of  On the Danforth are 
now complemented and enhanced by a dynamic online 
presence.

Capitalizing on the increasingly web-driven and interactive 
nature of the web, OTD Online allows the Danforth 
community to better engage with the magazine and one 
another. OTD Online focuses on creating a dialogue about 
and within the Danforth community.

Online Advertising
OTD’s online advertising is free when you purchase a double-issue advertising package.  The internet 
brings all types of new and creative ways for businesses to promote their product and services while 
reaching a wide audience and OTD’s website is an additional audience for your advertisement at the click 
of a button.


